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Summary of UK Insights

♦ 44% of regular pub goers went out into the trade in the first week, with multiple visits of short 1 hour or 90 minute stops in several 

venues – booking and time slots driving behaviours

♦ Those younger consumers who are heavily invested in the On Trade (high spend, high frequency) were the most represented in the 

initial cohort

♦ Two thirds of people felt comfortable, but disappointingly going out didn’t reassure 4 in 5 of those who were initially nervous

♦ People flocked back to pubs ,with food led outlets less appealing

♦ The experience was a positive for the vast majority of people and 50% are planning a return in the next week

♦ 43% drank premium options around half of this was due to the premium nature of the patrons, but positively 20% of those who drank 

premium options said they were trading up for the first time and would continue to do so in future

♦ The need to book is an annoyance and is impacting frequency of visits, but equally no shows are a challenge to outlets with 1 in 7 

bookings cancelled or simply a no-show

♦ The weather and a bit of nervousness is the biggest barrier for consumers who haven’t visited yet, but 70% of those say that pubs

opening indoors and a few more weeks of seeing infection rates dropping should see them back to visiting pubs and bars
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Who has been back to the on-trade? 
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44% 
of consumers of English consumers have 
visited the on-trade since the 12th of April

+9pp vs. the first reopening

in July 2020 

On average they have been out 

2.4
times, visited multiple venues and stayed 

on average 

60-90 
minutes at each venue

Source: CGA - Sample 751, 331



Those that have returned to the On Trade have generally 
been younger and more engaged with the On Trade

They have a higher average 
spend on drinks £105 to 
£87 per month combine 
this with reduced meal 

occasions will have excelled 
premiumisation

Of the people who have 
been out 45% are under 
34, compared to 30% of 

the normal drinker 
population
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27%

18% 18%

9%
13%12%

18% 18% 18%
14%

20%

18-24 25-34 35-44 45-54 55-64 65+

Consumers who have returned Average Consumer

Average monthly spend 
on eating/drinking out:

Source: CGA Drinks Recovery Tracker April 2021
Source: CGA Consumer reopening July 202|sample size have returned 331| average consumer 751

81%

93%

82%

43%

88%

88%

71%

85%

78%

38%

46%

77%

Drinks

Beer

Cider

Softs

Spirits

Wine

Performance compared to 2019

Value Volume

£105 £87
Normally drink out 

weekly?

62% 41%
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Where have they been and how was the experience? 



8

Consumers flocked back to their local pub, with food focused outlets 
not having the same appeal

Which of the following types of venues have you visited since the 12th April? Indexed vs. July 2020:

35% 25% 19% 12% 3%

Restaurants Bars
Cafes & 

coffee shops
Fast food 
venues 

Other leisure 
venues 

54%
Pubs

= -11pp -1pp -1pp -8pp

Sample size: 331
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And those who haven’t been out yet….
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